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Summary 

This paper analyzes the features of the domestic market for organic products, 
provides information about the output of the investigated product, geographic 
location, specific demand and key trends that are characteristic of the market. A 
comparison of quality indicators and food products that are produced by common 
technologies and dominate the food market of Ukraine. The basic factors that hinder 
the development of the domestic market for organic products and are ways to 
improve the current situation. 

Key words: market, organic products, market conditions, government 
support, pricing, greening prodiction and development prospects.  
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Summary 
Experience in many countries confirms that the development of foreign trade, 

in particular, increasing the country's exports in the world market is very important 
for the functioning of the national economy. So, indeed, in recent years after Ukraine 
became an active conduct of foreign trade policy, using your inner potential. 

To date, the country recaptures not only domestic markets but also becomes a 
major player in overseas, including in Europe. In particular, this applies to poultry 
products. Such a rapid pace and breakthrough in this area - it is a direct evidence 
that Ukraine has innovative approaches to strategic projects. 

Key words: agriculture, poultry industry, national economy, agriculture, 
organic products, farming, imports, exports, consumption potential, investment 
infusion, the innovative idea of competitive products, the European market, food 
safety. 
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Summary 

The parameters of elasticity of chain of supplying with suckling products are 
investigational. The principals of marketing strategies are proved for rising the 
competitiveness of dairy factories, integration strategy in the dairy products supply 
chain on the basis of logistics is proved, and the typical solutions for enhancement of 
technological elasticity of production and distribution processes.  

Key words: strategy of elasticity, competitiveness of dairy factories, elasticity 
of supply chain, added value chain, risk of logistic processes. 
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Summary 

Consumer prices are object of regulation at the intersection of the real and 
monetary sectors. Budgetary and monetary levers form a separate complex in the 
pricing structure of the regulatory mechanism characteristic of specific forms 
influence the object of regulation and, depending on the point of application of them 
can be divided into direct and indirect. Budgetary instruments are utilized mainly by 
administrative , monetary relate to a greater degree of economic subjects who use 
services to business banking, credit and other financial institutions where the cost of 
services is formed mainly influenced by market factors. The research shows that when 
the direct actions of state regulation of financial leverage effect occurs in structural 
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elements price that is initially microeconomic orientation, with actions mediated 
effect through change in household businesses , and has a macroeconomic nature. 

Key words: consumer prices, fiscal and monetary levers, pricing mechanism,  
public finance management. 
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Summary 

The article concluded that opportunities to increase the economic efficiency 
of enterprises in the context of Horticulture Development in stabilizing market 
conditions. This should be done in the development and practical implementation 
strategies based on consideration of industrial and commercial components of the 
potential of companies with regard to environmental and social effects. Three types of 
strategies for increasing economic efficiency, targeted marketing, production and 
Hybrid.Justification of the four models of implementation: innovative, active, passive 
and adaptive allowed to fully analyze scenarios mobilize the potential of subjects 
Horticulture and assess the prospects of development in market conditions 
           Key words:  agricultural enterpirses, sustainable development, niche market, 
strategy of efiiciency increase, production and idstribution strategy, innovation, 
organic products, adaptive-innovative model, horticultural products, function on the 
market.    
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Summary 

The necessity, nature and peculiarities local and regional food are examined 
in the article. Its economic, social and environmental importance as benefits for 
producers and consumers and rural development are noted. The expedience of short 
food marketing channels applying is proved. The experience of the European Union 
concerning the policy of local production, registration and protection of products is 
highlighted. Proposals concerning the opportunity of implementation this concept in 
Ukraine are submitted.  

Key words: food, local food, regional products, producer, consumer, 
economic, social and environmental benefits, the European Union. 
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Summary 
Discussed current trends of agricultural entrepreneurship. Analyzed the 

dynamics of the agricultural output of all types of management, the amount of state 
support for agricultural enterprises. Identified a number of positive changes in the 
food security of the country and the region. Highlighted a number of pressing 
problems faced by agribusiness, as well as their solutions. 

Key words: entrepreneurship, agricultural enterprises, farms, private 
household, agricultural market, government support.  
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Summary 

The structure of the system of research and education providing in 
agricultural production and rural territories development of Ukraine is presented. 
The necessity of ensuring the commercialization of results of scientific activity of the 
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of scientific-educational institutions and organizations is justified. A marketing 
program of agrarian intellectual product is proposed. The approximate directions of 
activity of structural divisions of the marketing of intellectual property and 
innovation in the agricultural universities and research institutes are listed. 

Key words: agricultural economy, system of scientific and educational 
providing, innovative activity, intelligence potential, intelligence property, subjects of 
law in intelligence property, intelligence product, commercialization, technology 
audit, marketing of intellectual property.    
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Summary 

It is well know that the active development of any industry, including the 
agroindustrial complex, to a large extent depends on the companies’ ability to 
introduce innovations. So the formation of efficient and sound innovative policies 
should be of a major priority, as the rapid progress will be determined by innovative 
activity and its proper financing both at the state and regional levels as well as by 
enterprises themselves. Analyzed consisting of innovation activity in Ukraine. 
Generalized theoretical concepts to the ground of innovation management. 
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Key words: development, innovation, innovative activity, innovative 
development, innovative management, innovative model of development, agro-
industrial complex (AIC), expendeature on research and development, industry. 

griculture, agricultural enterprises.  
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Summary 
The current state of social development is often characterized as a stage of 

information society. Go to information civilization transforms resource for strategic 
factor in any country. This also applies to Ukraine. Its information structure in the 
process of formation and development. It is subject to the basic problem - obtaining 
and making available to the consumer information services and products, in 
particular including advertising information, through the dissemination of 
information. We consider the implications of the rapid growth of the role of 
advertising in public relations, including the specifics of building and shaping 
information security relations in the field of advertising with simultaneous submission 
issues. 

Key words: information, information security, information relations, 
advertising, promotional activities, information environment, information security 
relations, and legal aspects. 
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Summary 
By statistical methods the analysis of dynamics of sowing areas, productivity 

and gross collections of grain, is carried out on materials of agricultural enterprises 
of Balakliyskogo of district of the Kharkiv area. Basic progress of these indexes 
trends are marked. Influence of the determined factors of the first order, which 
determine the level of production of grain, is expected. Certainly, that the basic factor 
of increase of production of grain is an increase of the productivity, as sowing areas 
have spatial limitation. 

Key words: grain, production, productivity, sowing area, gross collection, 
agricultural enterprises, statistical analysis, dynamics, structure, deviation. 
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Summary 
          The  basic  ways  of  the  productivity  are  reflected  productions  of  milk, that  
determine  his  effieiency, increase  of  level  of  production. The tendencies of the 
dynamics of the number of dairy cattle and its effect on the output of the industry in 
certain types of farms and natural economic zones. The essence and the main function 
of the food market , the factors of the regional distribution of production of milk, 
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allowing the cost-effectiveness and areas of scientific and technological advances in 
dairy farming . 
          Key words: economic efficiency, total production of milk, dairy cattle, 
productivity, profitability. 
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Summary 
The problems of efficiency of vegetable production in greenhouses have been 

considered. The definition of marketing of product quality and its processes 
components have been clarified. It was proved that implementation of marketing of 
product quality for vegetable production in greenhouses would provide necessary 
quality product for consumers, differentiation of product, its pricing and promotion, 
information provision for consumers and society about the advantages of product, 
would serve for growth of product competitiveness and efficiency of its production.  

ey words: quality, marketing, cimpetitiveness, horticultural grenhouse 
products, differentiation, pricing, efficiency, profit.  
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Summary 
The issues of state support for wholesale markets of agricultural products as 

an integral part of rural development. Perspective directions of development of 
wholesale markets for agricultural products . The mechanisms of state support for 
agricultural production in Ukraine. Investigated the need to create a system of 
wholesale markets of agricultural products plays an important role in developing an 
effective mechanism of state regulation of the agro-food sector.  

Key words: wholesale market, market of agricultural products, agricultural 
market, state support, state mechanism of development, rural areas, vectors of 
development.     
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Summary 

Analyzes the activities of wholesale markets of agricultural products. 
Displaying implementation problems identified current regulations binding activities, 
lack of coordination of these areas with the objectives of marketing. We offer 
affordable activities that provide business activity in rural areas, improve the 
competitiveness of domestic agricultural products, the formation of relatively large 
trade parties such products. This will activate entrepreneurship in rural areas, will be 
formed viable, medium-sized entities will be generating and stabilizing market prices, 
will be formed relatively large consignments of similar products that are displayed on 
the remote, including foreign markets. 

Key words: wholesale market for agricultural products, activities of 
agricultural wholesale markets, generating market prices, government financial 
support for agricultural wholesale markets. 
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Summary 

Summarizes the scientific views of scientists-economists-agrarians on the use 
of labour in agriculture, reducing unemployment and increasing employment. 
         The estimation of the existing level of employment is characterized by improved 
mechanisms of employment regulation for the rural population.  
         The main directions for improvement of employment in the agricultural labor 
market are described. 

Key words: labour, employment, unemployment, agricultural market, 
agriculture, rural population, workforce, mechanism of regulation, labour force, 
labour market.   

 – ., . 



.                16  1 (58)  2,  2014 

 115

 338.449.5 
., . (Oksanka_lviv@ukr.net) © 

  
 

 
 

 
 

 
 

.  
. 

.  
  . 

 
  . 

: ,  , 
  ,  

, , ,  
, , , 

, , , 
, , , 

. 
 

.   
 
 
 
 

.  
,  

, ,  
  .  
. ,  

 
    . , . , . , . , . ,          

. , . , . , . , . ,                        
. , . , . , . , . ,                  
. , . , . , . , . , . ,             

. , . , . , . , ,    . ,              
. , . , . , . .  

 

                                                        
© ., 2014 



.                16  1 (58)  2,  2014 

 116

, 
. 

  
 

. 
.   

,  
. 

,    
: 

- , .  
 

; 
- , .  

. 
, ,  

 
.  

,  
.  

,  
.  

,  
 

. 
 

,  
 3  2009 .  562  

, . ,  
.  

-
.  

 22  2011 .  704 "  
". 

   
. 
 
 

.  
 

.  
,  

. ,  
 



.                16  1 (58)  2,  2014 

 117

.  
. ,  

, , 
, . ,  

,  
,  ,   

, , . 
 
 

. 
 

, . ,  
, , 

. 
, ,  

.  
, .  

,  
 

,  
.  ,  

   
,  

.  
, ,  

, . 
 
 

, ,  
,  

,  
, -  

.  
,  

 -  
, .    

,  
 29  2010 .  893 " , 

 
"  

: 
- , 

, ,  
;   



.                16  1 (58)  2,  2014 

 118

-  50  
, . 

 
 – , 

 
, ,  

.  
,  

 
. 
 

. 
 

,  
 
 

.  
 

,  
,  

.  
,  

 
  .  

, 
.  

 
,  

 19  2010 .  73.  
.  –  

, ,  
, .  

 
,  

.  
, ,  

,  
   

,  
, .  

,  
,  

,  
,  



.                16  1 (58)  2,  2014 

 119

.  
,  

 
.  1.  

,  
, 

,  
. ,  

.  
,  

. ,  
 

, . 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 

.1.  
 

 

 
 
 

 

       
  

 
 

   

 
 

 
 

 

 



.                16  1 (58)  2,  2014 

 120

,  
, , ,  

. . 
: 

-  
    ; 

- ,  
.  

 
,  

;  
-  

,  
; 

- ,  
 

; 
-  

,  
. 

 
, ,  
,  

,  
 

.  
 " ". 

   
,  

.  
   

,  
, . 

,  
,  

,  
. 

.  
 80-  

50-  
, .  

,  
 

,  



.                16  1 (58)  2,  2014 

 121

,  
,  

. 
.  

   
 

.  
, ,  

 
, .  

   
, ,  

,  
.   

 
,  
,  

. 
 

1. ,  
 

 :  
 29  2010 .  893 [ ]. –  : 

http://zakon4.rada.gov.ua/laws/show/893-2010-%D0%BF.  
2. :  

25.06.2009 .  1561-V  ( ) [ ]. – : 
http://zakon2.rada.gov.ua/laws/show/1561-17.  

3.  2015 
 :  18  2005 .  2982-IV   [ ]. – 

 :  http://zakon4.rada.gov.ua/laws/show/2982-15. 
4. : 

 22  2011 .  704 
]. –  :  http://zakon4.rada.gov.ua/laws/show/ 

704-2011-%D0%BF. 
5. . -

 / .  // . – 2011. –  10. –           
. 56-60.  

 
 
 

.  
 

. .  
 



.                16  1 (58)  2,  2014 

 122

.  
 

. 
: ,  

, ,  
, ,  

, , ,  
, , , 

, ,  
 . 

 
Summary 

The article reviews the problems of creating agricultural market 
infrastructure through development and promotion agricultural wholesale markets.  
It is evaluated the role of wholesale markets in the distribution system of agricultural 
producers. he wholesale markets types are analyze. Particular attention is paid to 
the formation agricultural wholesale markets on a cooperative basis. It is proposed to 
set up branches of wholesale agricultural markets and it is recommended activities 
these subsidiaries. 

Keywords: electronic trading, agricultural wholesale market, marketing 
distribution policies, agricultural products, market infrastructure,  distributional 
channels, wholesale, transportation products, a branch of the wholesale market of 
agricultural products, private farm, agricultural market. 
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 31,7 39,6 33,2 58,8 92,1 91,6 57,1 72,6 
   

  
5,0 -11,0 -13,4 0,1 5,5 7,8 13,0 14,3 

 12,2 -3,7 13,8 4,1 1,4 17,9 18,5 2,3 
       

    
-25,0 -38,4 -41,0 -24,1 -32,9 -35,9 -24,8 -29,5 

      14,9 -9,2 -27,6 0,3 12,1 -7,8 -3,7 2,0 
       

   
-32,1 -34,3 -46,4 -38,6 -31,8 -29,5 -39,6 -40,0 

      24,9 12,1 -19,0 -11,3 -22,5 -4,4 -16,8 -7,2 
  23,5 -6,8 9,1 13,0 13,1 18,6 38,8 52,6 

 -72,8 -78,1 -80,6 -74,7 -79,4 -82,2 -70,6 -61,0 
:  [8]. 



.                16  1 (58)  2,  2014 

 128

    
  ,  

. ,  
. 
 
 

. ,  
 

,  
.  

.  
,  

,  
,  

.  
 

.  
.   

  , 
 

, ,  
. 

 
1. .  

 / .  // . – 2011. – 11. – .15-
19. 

2. .  
 / .   // . – 2011. – 8. – .27-36. 

3. :  
  24.06.2004 .  1877-IV [ ]. – :   

http://search.ligazakon.ua/l_doc2.nsf/link1/T041877.html. 
4. .  .    : [ . .] / .  .  

. –  .: , 2005. – 276 . 
5. .  ( ,  

) / .  ,  . , .  //  
. – 2009. – 12. – .3-13. 

6. .  
 / .   // . – 2011. – 7. – .55-60. 

7. . 
 2  [ ]. – :   

http://institute.gorshenin.ua/researches/128_sotsialnoekonomichne_stanovishche.html 
8. . [  

]. – : http://www.ukrstat.gov.ua/  



.                16  1 (58)  2,  2014 

 129

 
 

,  
,  

.  
. 
 

,  
,  

. 
: , ,  

,  
, ,  

, .   
 

Summary 
The functional structure of the agricultural market as such, combines the 

agricultural market and the markets of the means of production, including the market 
of agricultural land. One of the key problems of development of the agrarian market 
is seen in the increased profitability of agricultural producers. The modern market of 
agricultural land is limited to the lease relations in order to enter a reasonable level 
of rents and introduce measures to ensure rational use of agricultural land. 

Key words: agrarian market, market of  production equipment, land market 
for agricultural production purposes, profitability of agricultural producers, 
profitabilitu of subject of land use relations, buy-and-sell mechanism of agricultural 
land, rent fee.    
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Summary 
Modern stance of  poultry production in households in Ukraine and Lviv 

region are revealed in the article. Main tendencies that forming changes in the 
structure of egg and meat production in the state and regional levels due to the main 
producers are viewed. Motivation factors of households production process are 
grounded. Main problems of production process in the households and state 
leverages of influence that could help for this sector of economy are viewed.      

Key words: poultry farming, households, egg production, poultry meat 
production, processing and distributive cooperatives, distribution, state regulation 
policy.  
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Summary 
A stock-raising is one of the most priority industries of agriculture, that plays 

an important role guaranteeing of economic and food security of the state. The 
protracted period of passing to the market economy entailed the substantial decline of 
industry, that is expressed in reduction of population of animals, reduction of 
production of goods, decline of her quality volumes. The special actuality the marked 
problem acquires in connection with the prelude of Ukraine of World organization of 
trade and intensifying of competitive activity for the markets of agroindustrial 
production distribution. 

Actuality of problem of efficiency of agricultural production, in particular 
industries of stock-raising, at modern terms it goes out into first place among other 
important problems. A decision and realization of problem are forming of the real 
welfare of population of country, increase of her food safety. 

In the article the estimation of the modern state of stock-raising industry is 
conducted in a region, priority factors that influence on efficiency and prospects of 
market of stock-raising products development are educed. It is set in the process of 
research, that considerable reserve of increase of production of goods of stock-
raising is: improvement of pedigree-tribal descriptions of animals, providing of the 
balanced feeding, strengthening of material and technical base of industry. The 
problem of increase of efficiency of production of stock-raising goods and her 
realization needs deep and all-round research until now, as functioning of market of 
stock-raising products in the market conditions of menage has the features. 

Key words: Ternopol area, animal husbandry production, gross output, 
enterprise, production structure, profit, market. 
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Summary 
The connection areas of focus as a means of accounting service of 

agricultural market infrastructure. Established basic criteria for institutional 
accounting theory. The main directions of development of market infrastructure for 
service. In each stage of management to survey a reaction of working systems of 
book-keeping and their weakness according to main vector due to modern concept of 
management and infrastructure of agricultural market services. 

Key words: institutional theory, book keeping, market infrastructure. 
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Summary 

The article defines the role of the entrepreneur as the main subject of the 
development of innovative entrepreneurship. The characteristic of different 
ideological types of entrepreneurs through a system of goals and values. The study of 
correlation of various ideological types of entrepreneurs in the agricultural business 
(on the example of the agricultural enterprises of Mykolayiv region). The necessity of 
the development of the system of incentive measures in the innovative activity, which 
will eliminate the negative imbalance in the ratio of ideological types of 
entrepreneurs. 

Key words: entrepreneur, ideological types, values, innovative activity, 
innovative enterprise, the system of goals and values, innovation, social 
responsibility, motivation, agrarian enterprises. 
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Summary 
The article highlighted the definition of reclamation and the main types of 

special attention is paid to irrigation. Using the graphical method, and the method of 
time series statistical groupings analyzed the role of irrigated agriculture in 
increasing the fertility of crops and improve food and environmental safety. The 
measures of irrigated agriculture and improve its efficiency and to ensure a highly 
efficient water use in agriculture and reasonable conserve water and prevent 
pollution.  

Key words: reclamation, irrigation, drainage, water resources, water, 
environmental, environment, agriculture and food security. 
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Summary 

Argued system solutions to incorporate the provisions of the standards that 
are being developed to meet the future needs of the economy and ways to promote 
products that will be produced. Established that standardization as one of the main 
instruments to ensure product quality, can not deal without marketing research of 
distribution product. 

Key words: ecological marketing, forecasting standartization, marks of 
products, sertification, logotype, efficiency of small business, regional features.   
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Summary 

The main aspects of development of bioeconomy of the fourth generation on a 
scientific basis which is based on three main components are stated: info, nano and 
biotechnologies. The bioeconomy of new generation develops on the basis of three 
strategy: building, transfer, the loans providing a sustainable development of 
bioeconomy in Ukraine. As a result of the conducted scientific research prospects of 
development of bioeconomy on a scientific basis in Ukraine that are promoted 
development of the market relations, creation of scientific technological platforms, by 
increase of economic growth and increase in gross domestic product due to 
bioeconomy development are defined. 

Key words: bioeconomy, nanotechnologies, information technologies, 
biotechnologies, sustainable development, agriculture, building strategy, loan 
strategy, transfer strategy. 
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Summary 
The problem of research methods for developing human resources strategy 

has been observed, the current trends in human resources management and their 
application have been analyzed, recommendations for improving human resources 
management have been given, much attention has been paid to the mechanism of 
human resources management: human resource management system has been 
defined, human resources management objectives have been pointed out. 

Keywords: management mechanism, human resources, staff motivation, 
economic relations, qualification, production, resource potential. 
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Summary 
This paper systematically ranged the factors influencing the choice of 

distribution channels grain farms and ensure their effective functioning. 
Transformations in the formation of marketing policy on the sale of crops farms are 
studied. National and international experience in storage of grain production are 
generalized and the promising directions of development of distribution logistics are 
determined. Marketing channel participant’s goods movement function of grain from 
producer to consumer is defined. 

Key words: agricultural business, marketing channels, trade agreements, 
grain elevators, goods movement, function, farmers, market, AG-BAG. 
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Summary 

The essence of portfolio of marketing sales strategies of agricultural 
enterprises is considered in the article. Strategic approach to marketing activity that 
involves the development of the goals and strategies in the field of sales marketing 
and programs for their achievement is outlined. Marketing analysis results in the 
integrated, flexible decisions on sales management that are aimed at improving 
marketing activity and ensure transparency of the sales results. The system of 
marketing strategies of sales management is justified. 

Key words: marketing, analysis, distribution activity, systemic approach, 
market, demand, buyers, methods of analysis.   
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Summary 
In the article are prospects of development of the market of agricultural 

products in Ukraine are clarified. The priority of developmentof the wholesale market 
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of agricultural production is established. Practical recommendations are worked out 
in relation to creation of innovative model of market on the basis of forming of 
branch clusters, essence of that consists in the voluntarily association of subjects of 
menage and them close to the collaboration with attendant cooperative stores, 
scientific establishments, by government bodies and other. 

Key words: market of agricultural products, wholesale market,  exchange 
trade, fields clusters, competitiveness of products.  
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Summary 

During research works of western scientists are analysed in relation to the 
criteria of authentication and borders of determination of major concerns. Attention 
is accented both on the evolution of quantitative and quality criteria of establishment 
of scopes of major, middle and small concerns. The European institutional field sets 
the whole complex of criteria of determination of size of economies on the basis of 
quantitative and quality criteria. It in general determines the features of external 
terms of development of enterprises of different size and their access to the sources of 
financial and material  resources.  

Key words: integration processes, business, size of enterprise, big scale  
production, borders of organizations, institutional providing, scales of operations.  
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 24,6 220 5412 3523,8 1233,3 4757,1 654,9 3,0 1,6 4,6 33226,7 
 28,9 220 6358 3675,1 1286,3 4961,4 1396,6 6,3 1,6 7,9 57704,3 

 27,6 220 6072 3627,5 1269,6 4897,1 1174,9 5,3 1,6 6,9 50386,9 
 27,2 220 5984 3613,2 1264,6 4877,8 1106,2 5,0 1,6 6,6 48119,9 

 29,8 220 6556 3709,0 1298,2 5007,2 1548,9 7,0 1,6 8,6 62728,1 
 26,3 220 5786 3581,5 1253,5 4835,0 951,0 4,3 1,6 5,9 42998,2 

 28,4 220 6248 3656,6 1279,8 4936,4 1311,6 6,0 1,6 7,6 54898,5 
 28,0 220 6160 3642,0 1274,7 4916,7 1243,3 5,7 1,6 7,3 52644,9 

 26,5 220 5830 3588,5 1256,0 4844,5 985,5 4,5 1,6 6,1 44138,3 
 27,6 220 6072 3627,5 1269,6 4897,1 1174,9 5,3 1,6 6,9 50386,9 

 27,3 220 6006 3616,7 1265,8 4882,5 1123,5 5,1 1,6 6,7 48690,0 
 23,4 220 5148 3484,8 1219,7 4704,5 443,5 2,0 1,6 3,6 26252,2 

 27,3 220 6006 3616,7 1265,8 4882,5 1123,5 5,1 1,6 6,7 48690,0 
 25,9 220 5698 3567,7 1248,7 4816,4 881,6 4,0 1,6 5,6 40709,0 

 26,0 220 5720 3571,2 1249,9 4821,1 898,9 4,1 1,6 5,7 41279,0 
 30,1 220 6622 3720,4 1302,1 5022,5 1599,5 7,3 1,6 8,9 64398,2 

 25,0 220 5500 3537,2 1238,0 4775,2 724,8 3,3 1,6 4,9 35533,7 
 27,4 220 6028 3620,3 1267,1 4887,4 1140,6 5,2 1,6 6,8 49255,6 

 24,5 220 5390 3520,5 1232,2 4752,7 637,3 2,9 1,6 4,5 32647,7 
 26,8 220 5896 3599,0 1259,7 4858,7 1037,4 4,7 1,6 6,3 45848,6 

 18,9 220 4158 3350,5 1172,7 4523,2 -365,2 -1,7 1,6 1,6 11616,0 
 20,1 220 4422 3384,4 1184,5 4568,9 -146,9 -0,7 1,6 1,6 11616,0 
 21,4 220 4708 3422,7 1197,9 4620,6 87,4 0,4 1,6 2,0 14498,7 

.-  23,2 220 5104 3478,4 1217,4 4695,8 408,2 1,9 1,6 3,5 25085,3 
 20,0 220 4400 3381,6 1183,6 4565,2 -165,2 -0,8 1,6 1,6 11616,0 
 19,7 220 4334 3373,0 1180,6 4553,6 -219,6 -1,0 1,6 1,6 11616,0 

 21,5 220 4730 3425,7 1199,0 4624,7 105,3 0,5 1,6 2,1 15091,1 
 20,5 220 4510 3396,1 1188,6 4584,7 -74,7 -0,3 1,6 1,6 11616,0 

 26,2 220 5764 3578,1 1252,3 4830,4 933,6 4,2 1,6 5,8 42423,6 
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 37 41 37 0,902 0,891 0,771 33227 29970 29605 25618 

 46 61 54 1,122 1,326 1,125 57704 64744 76516 64917 
 49 57 51 1,195 1,239 1,063 50387 60212 62429 53561 
 36 54 49 0,878 1,174 1,021 48120 42249 56493 49130 

 51 58 54 1,244 1,261 1,125 62728 78034 79100 70569 
 40 50 43 0,976 1,087 0,896 42998 41966 46739 38526 

 40 54 42 0,976 1,174 0,875 54899 53581 64451 48036 
 49 53 48 1,195 1,152 1,000 52645 62911 60647 52645 

 34 37 33 0,829 0,804 0,688 44138 36591 35487 30367 
  49 45  1,065 0,938 50387  53662 47263 

 40 45 47 0,976 0,978 0,979 48690 47521 47619 47668 
 38 50 52 0,927 1,087 1,083 26252 24336 28536 28431 

 47 57 53 1,146 1,239 1,104 48690 55799 60327 53754 
 39 50 49 0,951 1,087 1,021 40709 38714 44251 41564 

 44 44 45 1,073 0,957 0,938 41279 44292 39504 38720 
 52 54 49 1,268 1,174 1,021 64398 81657 75603 65751 

 46 53 51 1,122 1,152 1,063 35534 39869 40935 37772 
 55 55 53 1,341 1,196 1,104 49256 66052 58910 54378 

 53 37 50 1,293 0,804 1,042 32648 42213 26249 34019 
    51 48  1,109 1,000 45849  50846 45849 

 28 42 49 0,683 0,913 1,021 11616 7934 10605 11860 
 27 38 46 0,659 0,826 0,958 11616 7655 9595 11128 
 41 40 51 1,000 0,870 1,063 14499 14499 12614 15412 

.-  38 37 51 0,927 0,804 1,063 25085 23254 20169 26666 
 29 43 51 0,707 0,935 1,063 11616 8213 10861 12348 
 29 43 50 0,707 0,935 1,042 11616 8213 10861 12104 

 33 48 52 0,805 1,043 1,083 15091 12148 15740 16344 
    47 51  1,022 1,063 11616  11872 12348 
 41  46 48  1,000 1,000 1,000 42424 42424 42424 42424 
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,  (  
. . )  (  

 « »).  
 ( . . ).  

, 
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, . 3. 
 3  
 
 

 
 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 
1 1,000                 
2 0,549 1,000                
3 0,310 0,439 1,000               
4 0,858 0,722 0,116 1,000              
5 0,730 0,835 0,120 0,962 1,000             
6 0,798 0,794 0,200 0,978 0,984 1,000            
7 0,737 0,701 -0,047 0,966 0,973 0,968 1,000           
8 0,527 0,290 0,003 0,492 0,423 0,470 0,469 1,000          
9 0,112 0,245 0,216 0,118 0,135 0,129 0,084 -0,106 1,000         
10 -0,085 -0,267 0,421 -0,357 -0,457 -0,358 -0,470 -0,067 0,495 1,000        
11 0,175 0,162 0,412 0,037 -0,015 0,051 -0,042 0,265 0,521 0,743 1,000       
12 0,078 0,151 0,330 -0,016 -0,043 -0,001 -0,076 0,089 0,799 0,769 0,888 1,000      
13 0,181 0,100 0,518 -0,013 -0,087 -0,017 -0,139 0,113 0,510 0,794 0,829 0,746 1,000     
14 0,337 0,459 0,388 0,345 0,345 0,362 0,271 0,102 0,923 0,472 0,614 0,811 0,607 1,000    
15 -0,137 0,168 -0,124 0,076 0,155 0,078 0,111 -0,161 -0,139 -0,331 -0,222 -0,276 0,060 -0,116 1,000   
16 0,219 0,456 0,277 0,335 0,374 0,361 0,308 -0,055 0,542 0,168 0,327 0,451 0,278 0,545 0,068 1,000  
17 0,381 0,331 0,433 0,386 0,316 0,377 0,269 0,404 0,287 0,418 0,619 0,462 0,578 0,492 -0,094 0,367 1,000 
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Summary 
The article considers a new methodical approach to the determination of 

pecuniary valuation of agricultural land for agricultural enterprises, which proposed 
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scientists NSC «IAE». This approach is based on the use of normative values yield of 
grain (by natural fertility) and production costs (by technological cards). Evaluation 
criteria is to normative acts differential (rent) income. Approbation of a new 
methodical approach based on copyright amendments implemented by the example of 
agricultural enterprises regions of Ukraine.  

Key words: pecuniary valuation, normative pecuniary valuation, agricultural 
land, arable land, agricultural enterprises, methodical approach, rental income, the 
term capitalization, grain yield, expert pecuniary valuation, ball's bonitete.  

 
 – ., . 

 



.                16  1 (58)  2,  2014 

 222

 338:330:314 
., .,  (oksana_kh@bk.ru) © 

 
 

 –   
  

 
. 

, ,  
.  

 
. ,  

. ,  
 

, .  
: , ,  

, , , .  
 

.  
.  

.  
,  

,  «  12–14%,  3–4 
, » [1]. 

 
.  

 
.  

 
. 

 
. , , 

, .  
. 

,  
,  

» . .  
, ,  

. 
.  

: . . , . . , . . , . . , . . , 
. . , . . , . . , . . ,  

, : . . , . . , . 
, . . , . . , . . , , , 

                                                        
© ., 2014 



.                16  1 (58)  2,  2014 

 223

,  
 

. 
.  

, , 
,  

.  
. 

.  
 
 

,  
.  

 
. 

 
, ,  

. 
,  

. , , 
, , ,  

.  
,  

. , , ,  
, . 

 
,  

.  
.  

.  
. 

. 
 

. , -
, , , ,  

, .  
, ,  

.  
.  

, ,  
: 

 , ; 
 ; 
 ; 
 ; 
 ; 



.                16  1 (58)  2,  2014 

 224

  
;  

 ,  
; 

 , : , 
,   ; 

 ,  
; 

 ; 
 ; 
 . 

. 
,  

:  
  

;  
  
, ;  
  

;  
  
, ;  
  

;  
  

,  [2, . 9]. 
 

 « ,  
,  

, ,  
» [3, . 8-14]. 

, 
. , 

 [2, . 9]  
, ,  

,  
. 

,  
,  

.  
,  

, .  
,  

 
, , 

, , ,  



.                16  1 (58)  2,  2014 

 225

, ,  
» [4, .12-23]. 

 
. 

 
,  

. 
 — ,  

,  
 [3, .8-14]. 

,  2008 ,  
, .  

, .  
, , , 

 [5, . 3]. 
,  

 
. 

 
,  

– .  
,   

,  
: ,  

 [3, . 8-14]. 
.   

 
.  

,  
, , . 

 
,  

, ,  
. 

,  :  
, , . 

, 
 

. ,  
, . 

. 
,  

. 
 

1.  2010-2020  
 ( )  02.04.2014 . 



.                16  1 (58)  2,  2014 

 226

]. – : 
http://kno.rada.gov.ua/komosviti/control/uk/publish/article;jsessionid=526491E20C659BE
3929D50228D66B8B2?art_id=47920&cat_id=46017 

2.  / . .  
, ., ., . . . . – .: 

 "  
", 2012. – 72 .  

3. ., . ? 
// . – 2007. –  9. – . 8-14. 

4. .  ( ) :  // 
. . – 2010. –  9. – .12-23. 

5. .  
 // .  – 2010. –  8. – .3-13. 

 
 

 
. ,  

 
.  

. , 
 

. ,  
 

, . 
: , , 

, ,  
, . 

 
Summary 

Description of modern economic position of the state is given in the article. 
Displace attention, that confusions in an economy became or by not principal reasons in 
the decline of quantitative and quality desriptions of population. Demographic negative 
tendencies objectively can be decided due to innovations on away to steady development. It 
is marked that internal and external factors influence on forming of innovative 
development. Certainly, that overcoming of catastrophic situation on a way to steady 
development maybe subjectto condition providing of effective management on state, 
regional and local levels. 

Key words: innovative development, steady development, demographic indicators, 
strategic priorities, state of catastrophe, management. 
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Summary 
The article deals with the concept of human resources of the enterprise as a 

combination of qualitative and quantitative characteristics of the formation of human 
resources personalu. Protses farm is considered as a multidimensional, which is 
influenced by external and internal factors of the enterprise. The main specific 
features highlighted in agriculture, labor motivation, demographic and social 
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chynnyky. Proanalizovano trends and factors that affect the formation of human 
resources farms Vinnytsia region. 
              Key words: personal, personal potential of enterprise, workforse of enterprise, 
staff of enterprise, rural population, people’s employment.   
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Summary 

Prerequisites for logistics development of agricultural sector in Ukraine 
systematized. Motives for creating vertical marketing structures in Ukraine are 
investigated. Modalities of a strategy of vertical integration by marketing entry into 
the marine industry are disclosed. Case-studies analysis of the experience of forming 
an effective agricultural supply chain of the Limited Liability Company Nibulon is 
held. The importance of the implementation of logistics business projects at Navy 
maritime infrastructure in agricultural markets on the principle of public-private 
partnership is proved.  

Key words: agricultural sector, agricultural products, vertical marketing 
structures, agricultural logistics, agribusiness structures, logistics maritime 
infrastructure, logistics expendeatures,supply chain, public-private partnership  
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Summary 
The essence of scientific and interdisciplinary approaches to the 

interpretation of the concept of "adaptation" to changes in the organization has 
studied. Differences between passive and proactive adaptation business model are 
disclosed. Author’s algorithm of adaptation process of business model in the external 
environment is described. Typology and evolution of business models of enterprises 
held in over a century in the global economy are offered. 
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Summary 

The article is studied the basic concepts, principles and conditions for the 
development and operation of agromarketing. There are features of the formation 
of the marketing activities of horticultural development in Ukraine. Accent of 
research will suppose on two types of marketing: strategic and agricultural that are 
perspective thorough the fields of production. Peculiarities of marketing strategy 
formation of Ukraine’s enterprises in horticulture are revealed.     

Key words: marketing, classification of marketing, marketing activities, fields 
of activity, agromarketing, concept of marketing, marketing instruments, adaptability 
of production, food chain, horticulture. 
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Summary 
In the article the marketing strategy of the regional market, which forms the 

state economical policy and has an influence on the region development and the 
country development at a whole, the various definitions of the regional market are 
considered, the characteristic differences of the regional market of Ukraine are 
resulted, take info consideration the economics processes, which carried out on the 
micro-, mezzo- and macro-levels, and also the specialties of the region function, the 
principles regional - the consumer market are proved, the  major factors of the  
influence on the consumer are defined, by the formation of the marketing strategy at 
regional level. 
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Summary 
The article analyzes existing theoretical definition of such categories: 

government interference, government regulations, government regulatory policy, 
economical policy of state, regulatory policy. Their dependence is determined. 
Government regulatory policy considered as a subsystem of the state economic 
regulations as well as comparatively independent branch of this system. We came to a 
conclusion that creating the conditions for sustainable economic growth, that will 
lead to increasing living standards in Ukraine, is not possible without improvement of 
the state economic regulations through the development of focused, consistent and 
predictable regulatory policy. 
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Summary 
 The tendencies in import of main kinds and dairy production in Ukraine 

during 2009-2012 (monthly) have been determined. The degree of dispersal and 
fluctuation in import volume of the given production kinds using the indices in 
distribution and variation centre has been estimated. The calculation advisability 
concerning the whole tatality of the indices in distribution and variation centre while 
preparing, analyzing and predicting has been substantiated.  
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Summary 

Companies that form the Cluster product market in the whole country. To 
establish the relationship between the level of efficiency and competitive position in 
the market leading position has been allocated, the conqueror, the security guard and 
a specialist on the basis of market share cluster. Clusters of companies that form a 
leadership position, have the strongest market position and create a marketing policy 
to market the product. But the existence of invaders that dynamically developing and 
passive followers of the leader - the guards, enhances competition, especially when 
their performance is higher. Specialists are easy to manage and mobile, but there is 
always the risk of narrowing of the segment. 
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Summary 

The article highlights the status and prospects of agricultural wholesale 
markets . Investigated the need for the formation of agricultural wholesale markets, 
which plays an important role in increasing efficiency of state regulation of the agro-
food sector. The market has become a regional agricultural marketing center , whose 
main objective is to develop an effective, transparent mechanism for the wholesale 
and small wholesale sales of agricultural products and processed products producers 
of all forms of ownership, providing comprehensive services and enabling 
environment for buyers and sellers, the introduction of European Excellence 
technology and standards of wholesalers. 

Key words. Wholesale markets for agricultural products, wholesale food 
markets, trade, agricultural products, farms, producers, consumers, demand, supply. 
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Summary 
We consider the problems of forming channels of distribution of agricultural 

products. We study the possi bility of building such channels on existing agricultural 
market infrastructure. It analyzes the advantages and disadvantages of direct 
marketing, which is currently a necessary way to overcome the monopolies in the 
field of procurement intermediaries. Displaying factors hindering exchange activities 
and the sale of products through the wholesale markets of agricultural products. The 
conclusion of the complexity of problems forming channels of distribution changing 
opportunistic agricultural market default risk of exchange transaction.  
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Summary 
Zbarska A. 

FORMATION THE SYSTEM OF MANAGEMENT OF DEVELOPMENT 
OF SMALL BUSINESS’ SUBJECTS IN RURAL SETTLEMENTS OF 

CHERKASSY OBLAST 
 The theoretical aspects of the essence of small agricultural enterprises’ 

development, as the determining factor of its effectiveness and competitiveness, were 
disclosed. The approaches for understanding the main categories of the theory of the 
mechanism of management of development were analyzed, and the economic context 
of its formation was described. 

While planning the parameter of a system’s “entrance” of a management of 
development of a small forms of activities at rural areas, because of many years 
marketing researches were determined that the main type of products in such areas 
first of all are: potatoes, vegetables, fruits and berries, milk, honey, breeding rabbits, 
ducks, etc. It was noted that the parameter of “entrance” of products of small form of 
activities, as usual, is characterized by higher quality results (increasing fat in milk, 
dead weight of animals, low mechanic damage and defeat by wireworm and viruses), 
than in agricultural enterprises, that is a crucial in a competition with big and 
medium agricultural enterprises, and also with foreign producers. 

The necessity of organization in Cherkassy oblast, as a form of integrational 
formation, the multifunctional logistic agrarian center was substantiated; its mission 
is to provide the increasing of profitability for all stages of the delivery process of 
agrarian products from a producer to a consumer, namely small agricultural 
enterprises, state, infrastructure, due to decreasing costs, increasing tax base, 
providing a compatible production. 

Key words: development, small enterprise, logistic center, small form of 
activities, infrastructure, model, employment. 
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Summary 
The algorithm of optimizing the size of small enterprises by economic activity 

in rural areas was considered. Determined that it involves the definition of rational 
specialization through maximum use of industrial and social infrastructure; 
permissible levels to support vital minimum production, development of farming 
systems to adapt agricultural subsistence economy to the changing scope of activities 
and opportunities of providing adequate resources, a as possible in the farm products 
deep processing, reduction or elimination of unpromising and unprofitable industries, 
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the expansion of profitable types of non-agricultural activities, the creation, 
diversification and development of new activities, elements which are capable of 
providing subsistence economy financial stability at all, even rather unfavorable 
market conditions. 

Substantiated that the optimal size of the company - it is not always average. 
Optimization criteria exist for large and for small or medium-sized enterprises. In 
this regard, optimizing the size of domestic firms does not imply their downsizing. 
Optimization occurs as a result of interaction of different sizes and must be based on 
objective harmonious combination of equity and equity-ownership function. 

Keywords: optimization, optimal size, criteria optimization of business, small 
business, entrepreneurship, personal farm. 
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Summary 
FORMATION OF INVESTMENT CLIMATE IN THE 

AGRICULTURAL ENTERPRISES 
This article is devoted to the formation of the investment climate in the 

agricultural enterprises of Ukraine. Developed recommendations on improving the 
investment climate and stimulate the inflow of investments into the economy of 
agricultural enterprises. To attract investments into the agrarian sector of economy 
of the developed strategy of development of investment activity of the agricultural 
sector taking into account the factors of the investment environment. The basic 
principles of investment policy in the near future. 

Key words: investment climate, agricultural enterprises, agricultural 
sector, mehanizm. capital, the investment process. 
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